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The Art of MTS.
OUR BRAND JOURNEY
When Paul Swy and Dean Curtis
decided to go into the furniture business
in 1955, their goal was simple: to make
the best products possible. A lot has
changed in the 62 years since. MTS
Seating has gone from making legs for
dinette sets to providing design-driven
seating solutions to the hospitality
industry. Today, our products can be
found in hotel guest rooms, banquet
rooms and meeting rooms the world
over, as well as restaurants, clubs,
colleges and universities.

One thing that hasn’t changed is our
commitment to making the best products
possible.That means more than creating
the best-built, best-backed seating
products in the industry. It means being
innovative in the way we conceive, design
and manufacture our products. It means
being collaborative and always putting
the growth and success of our customers
first, which is why customization is such
an important aspect of what we do. It
means being environmentally responsible
and striving for continuous sustainability
improvement. It means being the best
company we can be.

PERCEPTION IS REALITY
From day one, MTS Seating has been
a company driven by innovation.
From day one, our goal was to do
things different and better. That’s why
we were so surprised in 2014 when
research indicated that MTS, the
leading manufacturer of steel-framed
seating for the hospitality industry, was
generally perceived as an ordinary rust
belt manufacturer when, in truth, MTS
is anything but ordinary. We realized
immediately that we needed to change
the narrative by repositioning and
relaunching the MTS brand.
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To accomplish this, we worked with our
marketing partners to create a new brand
identity and to develop an introductory
branding campaign which resulted in The
Art of Seating. The goal of this campaign
was to celebrate and showcase some
of the foundational aspects of MTS,
such as our unmatched commitment
to quality and innovation, our unique
ability to collaborate with customers and
create custom products, the breadth of
our product line and our technologically
advanced design, engineering, and
manufacturing systems.
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DESIGNER SPOTLIGHT

OUR VISION OF SUCCESS
Now, nearly four years later, we’ve
launched The Art of MTS, the next step
in the evolution of the MTS brand. It is
the ultimate expression of our company
and culture. It is a clear reflection of how
MTS operates—from our design-focused
approach to product development, to
our emphasis on customer collaboration
and customization, to our ongoing
commitment to quality and sustainability. It
is the embodiment of our belief that every
MTS employee is an artist, and that the
highest form of their art is the products
they produce. That’s our vision of success.
That’s The Art of MTS.

“We are artists.”
Building relationships with our customers
is as important to us as crafting art-inspired
hospitality solutions.

To personalize what The Art of MTS
means to our organization and our
employees, we worked to develop a
new advertising campaign we call “I’m
an artist.” In it, we feature actual MTS
employees in their work environments
along with the headline “I’m an artist” and
a short paragraph that speaks to how
The Art of MTS impacts every aspect of
our business. This multi-part campaign
is just the first step in demonstrating
how the work of MTS and its dedicated
employees becomes The Art of MTS.

With the help of our marketing partners,
we’ve also developed a video that
showcases our USA manufacturing
and our in-house team of artisans.
We employ more than 400 highly
experienced and skilled men and
women—37 of whom appear in the
video. We are very proud of our people,
our products and our brand. We invite
you to visit mtsseating.com and view
The Art of MTS video. Or better yet, visit
our three manufacturing facilities and
witness The Art of MTS firsthand.

“I am an artist.”

“I’m an artist.”
Artistically crafted products
for the hospitality industry…
our medium. Collaboration and
customization… our methods.

We call that The Art of MTS.
.

We call that The Art of MTS.

Custom color capability along with
30 standard powdercoat finishes
guarantee our customers get exactly
what they want, when they want it.
That’s much more than just an artform.
We call it The Art of MTS.

MTS Manufacturing Engineer
Mike Hutchings with Quality &
Safety Manager Leslie Setlock
in the MTS Testing Facility.
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MTS Powdercoat Technician
Todd Good in the frame
staging area.

MTS welder Steve Parks
with an Omega banquet
stacking chair, model 535.
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NEW
PRODUCT
SHOWCASE

Finished
Wood-Shell
Emma Series
Chairs

8621-30-XFW EMMA
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Innovation is the cornerstone of MTS
Seating’s success. As a company, we
are constantly striving to improve our
products and processes. That’s The
Art of MTS in action. Some of the most
recent examples of that innovation can be
found in our guest room and public space
seating, where stylish lines like Emma and
Inessa are showcasing the natural beauty
and strength of wood.

7523-XFW EMMA

Like the heroine in Jane Austen’s
beloved novel, our Emma Series is a
classic that never goes out of style. Its
mid-scale shell and mid-century modern
look was all the rage back in the ‘50s
and ‘60s, and like all things retro, is
gaining momentum again.
And now Emma is showing a little
more skin. Our Emma X and Y Series
chairs are being offered in a number of
different wood shells with upholstered
seats. Options include a finished wood
shell and a finished wood shell with
upholstered inner back pad.

8621-XFWBP EMMA

GUEST ROOM &
PUBLIC SPACE
SEATING

8611-HFWCP INESSA

Finished Wood-Shell
Inessa Series Chairs
WHAT’S IN A NAME? When that name is

Inessa, the stunning MTS series chairs
for guest rooms and public spaces, the
answer is everything you need. Inessa
combines the functionality and comfort
your visitors and guests demand with a
variety of base styles.

Our Inessa H, I, U1 and U2 Series chairs
will also be available in a variety of wood
shells with upholstered seats. Options
include a finished wood shell, a finished
wood shell with upholstered inner back
pad and, on the H series chair,
a centered inner back pad.

8502-HFW INESSA

THE CHOICE IS YOURS
Our finished wood shells are standard
in maple veneer with a choice of
standard, premier or custom MTS
wood stains. They are also available in
optional veneer upgrades through the
MTS Custom Shoppe.
8926-18-HFWBP INESSA
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MTS AND MOMENTUM INTRODUCE

Endurance EPU
As two of the leaders in the hospitality
industry, MTS Seating and Momentum
Textiles have enjoyed a working relationship
that spans more than 30 years. MTS
manufactures high-quality, artistically
inspired metal framed seating, and
Momentum is one of the nation’s premier
providers of high-performance, sustainable
textiles to the hospitality market.
Together, we are bringing Endurance
Environmental Polyurethane (EPU)
coated fabric to the hospitality market.
Endurance EPU is the highest performing,
most sustainable polyurethane available.
It is 100% PVC-free and offers greater
performance and sustainability than vinyl
at the same grades and price points.
Endurance EPU features a superior
molecular structure that offers reduced
environmental impact and increased
strength and durability.

Endurance lives
up to its name.
Endurance EPU is scratch-resistant,
abrasion-resistant to 1,000,000 double
rubs and offers superior hydrolysis
resistance. Greenguard-certified,
Endurance EPU is produced using no
water, no waste chemicals, no solvents
and 56% less energy. It contains no
plasticizers; therefore, there is no risk of
plasticizer migration. Momentum warrants
Endurance for 10 years to meet or exceed
ACT quality and performance standards
under normal hospitality conditions.
To learn more about Endurance EPU,
call us at 734-847-3875 or visit
mtsseating.com.
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ENDURANCE EPU

VS.

TRADITIONAL
POLYURETHANES

^ Denser construction means better performance

ENDURANCE EPU PATTERNS & FEATURES

< ENDURANCE EPU

< BEELINE EPU

< CANTER EPU

< EON EPU

GRADE 8
100% EPU polyurethane
1,000,000 double rubs
36 colors
Bleach cleanable 4:1

GRADE 8
100% EPU polyurethane
1,000,000 double rubs
48 colors
Bleach cleanable 4:1

GRADE 9
100% EPU polyurethane
900,000 double rubs
24 colors
Bleach cleanable 4:1

GRADE 9
100% EPU polyurethane
900,000 double rubs
21 colors
Bleach cleanable 4:1

DESIGNER
SPOTLIGHT
JOSH SWY
FURNITURE DESIGN CONSULTANT
MTS SEATING
“SEATING IS ONE OF THE STRONGEST
DESIGN ELEMENTS IN A ROOM. IT MAKES
A POWERFUL VISUAL STATEMENT, BUT
IT’S OUR PHYSICAL INTERACTION WITH
SEATING THAT ENABLES IT TO BECOME
A TRULY UNIQUE PART OF THE SPACE”,

“Seating can
and should
make a
powerful
visual
statement.”

EXPLAINS JOSH SWY, FURNITURE
DESIGN CONSULTANT FOR MTS SEATING.
“GREAT SEATING MUST OFFER SUPERIOR
FUNCTIONALITY, PERFORMANCE AND
DESIGN, AND MTS IS AN INDUSTRY
LEADER IN THAT REGARD.”

One example of that superior
performance and design is the MTS
Catalyst chair, which Swy created.
It combines an ultra-contemporary,
asymmetrical look with a flexible back
and upholstered seating. “Catalyst
blends next-generation style and a highly
functional stacking component that is
appealing to hotels and other hospitality
applications,” he said.

Swy also created two unique concept
chairs for The Art of Seating, MTS’s
recent marketing campaign. He used
his drawing skills to turn an MTS Micah
Chair into a canvas for a beautiful work
of art, and he designed a wood leg base
for a chair that featured an acid-washed
bent-steel upper shell.
Swy is a graduate of Northern Michigan
University, where he majored in Furniture
Design and earned a Bachelor’s Degree in
Fine Arts. He also attended the Cleveland
Institute of Art on a scholarship in Fine
Arts. Based in Boulder, CO, Swy consults
with MTS on new product designs and
projects for the MTS Custom Shoppe.

Swy has been instrumental in the design
of MTS’s guest room and public space
seating, as well. He helped to develop
a number of striking upholstery shell
shapes for our Paragami and Coralie
seating collections.
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NAME: Fuji at WoC
LOCATION: Quincy, MA
PRODUCT: Model 8611-I Inessa Chair

The MTS Representative in your area is:
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