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MTS Seating’s origins can be traced to 
the small town of Temperance, MI in 1955 
when Paul Swy and Dean Curtis got tired 
of trying to convince the companies they 
were working for at the time to get into 
the furniture business and decided to go 
into business for themselves. 

Their goal was simple: make the best 
products possible. That dedication to 
excellence has fueled everything we’ve 
done since and has taken us from making 
table and chair legs for dinette sets to 
becoming a global leader in state-of-the-
art solutions for the hospitality industry. 

Today, MTS Seating’s tables, chairs and 
other products can be found in guest 
rooms, banquet rooms and meeting 
rooms from New York to Los Angeles 
and from Sao Paulo to Kazakhstan. They 
stand out in the crowd, and they stand 
up to whatever the world throws at them.

Six decades of excellence 
and counting.

After more than 62 years in the hospitality 
industry, our goal is still to make the best 
products possible, but today it’s more 
than that. It’s to be exceptional. That 
means continuing to create the industry’s 

best-built, best-backed tables and chairs. 
It’s to be innovative, not just in the design 
and construction of our products but in 
everything we do. It’s to be collaborative. 
And it’s to be responsible.

MTS is more than just a supplier. We’re 
a partner committed to our customers’ 
success and invested in their growth. 
That’s why customization is such an 
important part of what we offer. Our 
customers are the focus of everything we 
do. They inspire us to be the best company 
we can be and to continue to deliver 
unsurpassed quality, increased value and 
continuous sustainability improvement.

Our mission, vision and values are 
essential, because they serve as a 
constant reminder of who we are and 
what’s most important to us. They inform 
our strategic direction and our long-
term planning. We include them in our 
customer communications, so everyone—
from the CEO on down—knows what we 
stand for. On a daily basis, they manifest 
themselves in a single question: “What 
can we do to make ourselves better?”

EVERYTHING YOU 
NEED TO KNOW 
ABOUT MTS SEATING: 

OUR MISSION, 
VISION AND VALUES



OUR MISSION, 
VISION AND VALUES

OUR MISSION

Inspire and provide innovation to the 
hospitality market.

Develop exceptionally designed, well-
made and artistically inspired seating 
and table products.

Cause ongoing sustainability 
improvements.

Assist in the growth of those we touch 
and do the right thing all of the time.

OUR VISION

Achieve the highest standard of design 
and quality in all we do to become 
the first choice of hospitality seating 
specifiers and customers.

“Our mission, vision and 
values are essential, 
because they serve as a 
constant reminder of 
who we are and what’s 
most important to us.”  

OUR CORE VALUES

Customer Satisfaction: 
Be customer-focused in all we do.

Innovation: 
Be the industry leader for collaborative 
design innovation and breadth of 
product line.

Quality: 
Pursue ongoing quality 
improvements in all we do.

Integrity: 
Maintain our moral compass and 
do what we say we will do.

Productivity: 
Provide value to our customers by 
designing and producing artistically 
inspired, exceptionally made and 
competitively priced custom products 
in the shortest lead times.

Sustainability: 
Serve as the catalyst for change to 
others in our industry by focusing on 
continuous sustainability improvements.

Empowerment: 
Create a working environment where 
people are inspired to grow and excel.

©2017 MTS Seating 3INSPIRED ISSUE 7



4 INSPIRED ISSUE 7

“I’m an artist.”
Artistically crafted products 
for the hospitality industry…
our medium. Collaboration and   
customization… our methods.

We call that The Art of MTS.

See us at HD Expo, booth #3613.
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MTS welder Steve Parks
with an Omega banquet
stacking chair, model 535.

Steven.indd   1 3/28/17   4:56 PM
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In January of 2014, MTS launched 
The Art of Seating, a multi-platform 
communications campaign to announce 
a brand new era in the history of the 
company. Our goal was to showcase 
and celebrate some of the foundational 
aspects of who we are, such as 
our commitment to innovation and 
creating quality seating products for the 
hospitality industry and our unwavering 
dedication to meeting our customers’ 
needs, as well as our focus on custom 
design capabilities.

Now, a little over three years later, 
we’re launching a similar campaign to 
announce The Art of MTS, our new 
company vision. The Art of MTS will 
continue to showcase the fundamental 
strengths and values that have sustained 
us for more than six decades and made 
MTS the company it is. It also represents 
an evolution of the MTS brand and 
what it represents to our customers, our 
partners and our employees. 

In The Art of Seating, we talked about 
using our canvas to change the 
hospitality industry. In The Art of MTS, 
we’re planning to use an even broader 
canvas to impact our market. 

LEADING BY EXAMPLE

The Art of MTS means looking at 
everything we do differently—from the 
products we create, to the relationships 
we maintain, to the way we treat our 
customers, supplier partners and 
employees. It means always keeping 
quality and innovation as our goals. 
It means taking responsibility for the 
way we work and the impact those 
practices have on the world around us. 
It means giving back to the people and 
communities we serve. By striving for 
excellence in all of these areas, we can 
elevate our everyday work into something 
greater, something we think of as art.

In order to bring this story to life, we’ve 
developed a new advertising campaign 
we call, “I’m an artist.” In it, we feature 
photographs of actual MTS Seating 
employees along with the headline “I’m an 
artist” and a short paragraph that speaks 
to what The Art of MTS means. This 
three-part advertising campaign addresses 
a number of critical topics, including 
innovation, collaboration, customization 
and continuous improvement. Each ad 
focuses on a different aspect of how MTS 
seeks to excel. 

A NEW VISION 
OF SUCCESS.

The Art of MTS.

MTS IN THE SPOTLIGHT
A sneak peek at our new 

“I’m an artist” campaign 

<
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MADE IN THE

USA

The Art of MTS means striving for 
continuous improvement in every aspect 
of our business, especially new product 
development. You can see the result of 
those efforts in the latest innovations to 
our guest room and public space seating 
lines, which range from new ottomans to 
x-style pedestal bases. NEW 

PRODUCT 
SHOWCASE

GUEST ROOM & 
PUBLIC SPACE 
SEATING

Guest Room and 
Public Space Ottomans 
These ottomans will complement our 
Coralie, Paragami and Inessa guest 
room and public space seating lines. 
The Coralie and Paragami Series will 
have ottomans that feature the five 
following bases styles: square steel 
plate, round steel plate, new tapered 
x-style steel plate, sled base and 
tapered four-leg base. The Inessa Series 
will have ottomans featuring all of the 
base styles above, minus the square 
steel plate base.

New Tapered X-Style 
Pedestal Base 
A new addition to our product line, this 
x-style base is made from U.S.-sourced 
steel plate material, and each of the four 
prongs has a slight taper from middle to 
point. This model is available as a chair, 
ottoman or table base.

C O R A L I E  S E R I E S 

PA R A G A M I  S E R I E S 

I N E S S A  S E R I E S  

8822-16-M CHAIR WITH 8816-O1 OTTOMAN

8722-18-I CHAIR WITH 8716-O3 OTTOMAN

8926-16-R CHAIR WITH 8921-O2 OTTOMAN
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Our Inessa (H, I, U1 and U2) and 
Emma (X and Y) Series will now 
be offered in a variety of finished 
wood shells with upholstered seats. 
Options include finished wood shell, 
finished wood shell with upholstered 
inner back pad and, on the H series 
Inessa chair, a centered inner back 
pad. Finished wood shells are 
standard in maple veneer with choice 
of standard, premier or custom MTS 
wood stains, and available in optional 
veneer upgrades through the MTS 
Custom Shoppe.

Finished Wood-Shell 
Inessa & Emma 
Series Chairs

WE’RE INTRODUCING THREE NEW 

EXCITING BACK SHAPES FOR THE 

MODERNE SERIES: a shell with 
geometric cutouts, a tapered square 

NEW MODERNE ADDITIONS
shell and a chevron-shaped shell. These 
Moderne chairs are standard with 
contoured wood shells and are available 
with or without upholstered seat pads. 

Stacking and nesting versions are 
available, as well as standard and premier 
MTS wood stains, custom wood stains 
and optional wood veneer upgrades.

8621-XFW EMMA 

WITH OPTIONAL 

VENEER UPGRADE

8621-IFW INESSA

8621-HFWBP INESSA

6-GC-SP S10-TR 10-CV-SP
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MADE IN THE

USA

NEW 
PRODUCT 
SHOWCASE

MTS BURGESS 
ADDITIONS, 
NEW TABLE TOPS 
& BASES

Kilo with 
Wood Accent 
and handhold 
  
The Kilo series now features a handhold 
cutout option on the wood accent 
models. Available on all nesting, dining 
and most armchair versions of Kilo, this 
functional handhold allows the chair to 
be moved and arranged with ease.

Introducing 
Inicio
  
Designed in the UK by David Hill, 
Inicio is the newest addition to the 
MTS Burgess Collection. A forward-
sloping aluminum alloy frame combined 
with a unique molded wedge foam seat 
creates a dynamic aesthetic. Inicio is 
available in standard and COMFORTflex® 
versions. It comes in four back styles 
and can be ordered with or without 
handholds. Inicio is fully customizable from 
an upholstery standpoint with the option of 
two-tone seat side panels and outer backs 
to create the perfect chair for your project.

Como
  
The PC28/16 is the newest addition 
to our Como series from the MTS 
Burgess Collection. These high strength, 
lightweight aluminum alloy framed 
chairs are standard with a lumbar 
supported contoured back and a flat 
COMFORTweb seat, and are also 
available in a COMFORTflex version 
(CF28/16). The mitered corner hourglass 
back shape is a timeless look and a 
welcome addition to our top selling line 
of aluminum framed seating.

64/1WAHH

65/2WAHH

09/5H



SierraSolid® Profile Series Table Tops  

Featuring a sleek European style profile, these stylish 
table tops come with either a square-eased edge or 
a unique knife edge. They are available in a variety of 
sizes and all of the SierraSolid Group I and Group II 
colors. Custom sizes and colors are available through 
the MTS Custom Shoppe.

Birchply Slimline Series Table Tops 

These slim, birch ply tables are available with an 
exposed wood edge in bullnose, square eased, or 
knife profile options with your choice of unlimited 
laminates. Choose from standard, premier or custom 
wood stain colors for the perfect finishing touch to the 
layered exposed birch ply edge. 

1400 Series Flat X-Style Steel Plate Table Bases 

Featuring a low profile, these steel plate bases are 
available in a variety of sizes. They are available in 
all standard MTS powdercoat finishes and also offer 
options for chrome or satin nickel chrome finishes. The 
1400 Series bases feature MTS Laborsaver columns for 
quick and easy assembly.

1600 Series Edge X-Style Steel Plate Table Bases 

Featuring a taller on-edge profile, these steel plate 
bases are available in a variety of sizes. They are 
available in all standard MTS powdercoat finishes 
and also offer options for chrome or satin nickel 
chrome finishes. The 1600 Series bases ship as a 
complete unit and require no assembly.

8900 Series Tapered X-Style Steel Plate 
Table Bases 

Featuring a low profile tapered X design, these steel 
plate bases are available in a variety of sizes. They 
are available in all standard MTS powdercoat finishes 
and also offer options for chrome or satin nickel 
chrome finishes. The 8900 Series bases feature MTS 
Laborsaver columns for quick and easy assembly. 

* All bases are locally sourced and constructed of 
U.S.-made steel. 
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09/6

PC28/16

SierraSolid Profile Series Knife Edge 
table with 1400 Series base

Birchply Slimline Bullnose Edge table 
with 1600 Series base

SierraSolid Profile Series Square Eased 
Edge table with 8900 Series base
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WHY IT’S IMPORTANT 
TO MORE THAN JUST 
OUR CUSTOMERS

MADE IN 
THE USA:

IF YOU’VE EVER GOTTEN STUCK 

BEHIND A TOUR BUS OR A LARGE 

SEMI-TRUCK ON A CONGESTED 

HIGHWAY, YOU’RE FAMILIAR WITH THE 

NOXIOUS SMELL AND THICK BLACK 

SMOKE THAT MAKES DRIVERS DIZZY 

AND TURNS THE AIR GRAY. IT’S EASY TO 

UNDERSTAND THE NEGATIVE IMPACT 

HUNDREDS OF MILLIONS VEHICLES 

CAN HAVE ON THE ENVIRONMENT. BUT 

THERE’S SOMETHING FAR WORSE—

CARGO SHIPS.

The largest 
cargo ships can 
each emit as 
much as 5,000 
tons of sulfur 
in a year, which 
is equivalent to 
the output of 
about 50 million 
cars. So 16 of 
these so-called 
“super-ships” 
can emit as much 
sulfur into the 
atmosphere as all 
of the cars in the 
world during that 
same year time 
period. And the 
sulfur pollution 
is only part of 
the story.  

Today, almost 
everything 
American 
consumers buy 
is made in Asia. 
This requires 
a constant 
flow of cargo 
ships between 
continents. There 
are an estimated 

100,000 of these 
ships on the seas 
today, and this 
number continues 
to grow. Some of 
these vessels can 
carry 14,000 full-
sized containers 
and have engines 
that are the size 
of a house.

This situation 
is compounded 
by the fact that, 
because of zero 
international 
regulations, 
these ships are 
allowed to burn 
the cheapest, 
filthiest, high-
sulfur fuel. 
This “bunker 
fuel” contains 
2,000 times the 
amount of sulfur 
in automobile 
diesel fuel. 

A recent study 
by the National 
Oceanic and 
Atmospheric 
Administration 
found that the 

particulates 
expelled from 
cargo ships 
contribute to over 
60,000 premature 
human deaths 
each year. These 
health risks are 
most prevalent in     
heavily trafficked 
areas like the 
Mediterranean, 
India and 
China, but wind 
can push the 
particulates 
anywhere.

The negative 
impact overseas 
shipping has on 
our environment 
is a serious 
issue. And 
many hospitality 
seating 
manufacturers 
utilize overseas 
shipping because 
of their non-
U.S.-based 
sourcing and 
manufacturing.



 

Sustainability starts at home
MTS Seating’s US-based production has a 
much more limited impact on the environ-
ment. A commitment to sustainability is one 
of our company’s core values. We introduced 
SynerGreen®, our formalized sustainability 
program in 2004, and since then we’ve been 
striving for continuous sustainability improve-
ment. We integrate sustainable practices into 
every aspect of our supply chain—from raw 
material selection to production and distribu-
tion to the responsible recycling and disposal 
of our products.

Green and getting greener
MTS’ dedication to sustainability has earned 
us UL Greenguard Indoor Air Quality Certi-
fication for nine consecutive years. We’ve 
also earned Sustainability Leader status, the 
highest designation available, as part of the 
Marriott Supplier Sustainability Assessment 
Program by MindClick. 

Raw materials
MTS is committed to working with sup-
plier partners who share our passion for 
sustainability and doing what’s right for the 
environment. From recycled steel to plant-
based foam cushioning, we are dedicated to 
responsibly sourced raw materials.

Fair labor and human rights 
As a U.S.-based manufacturer, MTS has 
a zero tolerance policy regarding child 
or forced labor in our facilities. We pride 
ourselves on maintaining a clean, safe work 
environment, and we offer excellent wage 
and benefit programs.

Chemicals of concern 
MTS strives to eliminate and/or minimize any 
materials that have been identified as 
chemicals of concern from our products and 
manufacturing processes. As a result, we 
have earned UL Greenguard certification on 
our entire seating line every year since 2007.
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Three million pounds of waste diverted from landfills 
through recycling programs

9th consecutive year earning 
UL Greenguard certification on 
entire seating line, including 
all of our our Guest Room and 
Public Space Seating.

Received Sustainability Leader status  
with the Marriott Supplier Sustainability 
Assessment Program, powered by MindClick

2016 MTS Sustainability SCORECARD

Reduced natural 
gas (cubic feet)  
usage by 3% 
compared to 2015

Reduced overall 
energy usage by 23% 
compared to 2015

Reduced trash to landfills (pounds)  
.5% compared to 2015

Reduced water 
usages 25% 
compared to 2015

3rd party energy 
audit conducted 
by the University of 
Michigan Industrial 
Assessment Center 

Implemented recycled IRT 
components on our 985 
Dine Focus line of seating.

Production 
MTS operates energy-efficient facilities, and 
we are in compliance with all state and fed-
eral environmental laws and regulations. We 
track energy and water usage as well as the 
amount of waste we produce and set annual 
reduction targets.

Packaging 
All MTS packaging is 100%-recyclable, 
including our corrugated boxes and sleeves, 
product protector bags and plastic wrap and 
wood shipping pallets.

Distribution 
MTS teams with transportation partners 
that are U.S. EPA SmartWay-certified. They 
use the best routes, the best fuel technolo-
gies, and work to reduce adverse environ-
mental impacts.

Product durability 
The MTS sustainability story doesn’t 
end once the product is delivered. Our 
high-quality products are built to last, 
which extends their time in use, ultimately 
keeping them out of landfills for a longer 
period of time.

Customer health 
Since our products are manufactured in the 
U.S. without chemicals of concern, there is 
no emission of VOCs or other air pollut-
ants that could potentially harm custom-
ers. They contribute to improved indoor air 
quality and are safe for the environment.

End of product life 
The steel or aluminum frame, wood, uphol-
stery, and other MTS product components 
are recyclable through local sources. At the 
end of a product’s life, it can be donated to 
and reused by local organizations such as 
churches and community centers.

23%

25 %
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GIVE 
YOURSELF 
SOME 
CREDIT

ASK ABOUT 

OUR BANQUET 

CHAIR CEU AND

We’re pleased to announce that MTS will be 

offering a free continuing education class 

for interior designers that focuses on the 

key factors involved in properly specifying 

stacking and nestable seating for banquet 

and meeting rooms. The class will earn 

attendees continuing education units (CEUs) 

and is approved by the Interior Design 

Continuing Education Council (IDCEC).

Key topics will include:

•   The history of seating

•  Stackable vs. nestable seating

•  Space planning considerations

•  Operational aspects of banquet and meeting room 
seating—stack heights, stack footprints, chair weight, 

 and proper handling

 •  The importance of BIFMA testing and safety

•  Materials used in the construction of banquet chairs—
glides, ganging devices, gauge of steel, length and number 
of welds, steel vs. aluminum frames, frame finishes, fabric 
specification and stain resistance options


