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Scott Schutt Named MTS Seating Marketing Manager 
 
TEMPERANCE, Mich., February 13, 2014 – MTS Seating announced that Scott Schutt has been promoted to the position of Marketing Manager. 
“Scott has a long, successful history with MTS, and has had experience throughout the business,” said Bart Kulish, MTS president. “I am confident 
that he’ll bring that same drive and expertise to his new position.” 
Schutt was sales supervisor with MTS prior to this recent promotion, overseeing the company’s internal sales coordinator team. He was also 
responsible for management of the company’s sales coordinator territories worldwide.  A 15-year MTS employee, Schutt has held positions 
throughout the company, including positions in sales (as an inside sales coordinator and outside sales account manager), customer satisfaction 
(coordinator) and manufacturing (in the shipping department). 
Schutt earned a Bachelor of Arts degree from the University of Toledo in 2009. 

### 
About MTS Seating: MTS is a leading manufacturer of premium quality banquet and foodservice seating for the hospitality market. The company’s 
wide selection of products includes extensive lines of stackable banquet and convention chairs, folding tables and staging products, and 
foodservice/dining seating and tables. MTS attributes its success to its commitment to continual product improvement and unparalleled customer 
satisfaction. Founded in 1955 by Paul Swy and Dean Curtis, MTS remains a family business owned and operated by the Swy family. The company is 
headquartered in Temperance, Michigan, with sales conducted through a nationwide network of distributors and representatives. 
 
MTS practices sustainable manufacturing. MTS Seating is sensitive to the impact of our manufacturing on the world around us. That’s why we 
developed and adopted the SynerGreen® philosophy to make continuous environmental improvements in our processes and products, while 
practicing sound business principals to focus on satisfying customer needs. 
  

	  


